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Steeltown Shepherds Three Projects 
A trio of film and television pro-

jects supported by the Steeltown 

Entertainment Project is hitting 

screens starting this month. 

 

The Steeltown Entertainment Pro-

ject seeks to strengthen Pitts-

burghôs entertainment industry 

connections, educate youth, dis-

cover talent and pioneer innova-

tive models to incubate and invest 

in film and television projects. 

 

First among these is ñThe Chair,ò 

a reality series about two directors 

--- Anna Martemucci and Shane 

Dawson --- shooting separate 

films in Pittsburgh based on the 

same screenplay. Audiences will 

determine who wins the $250,000 

prize. Dawson has already made a 

name for himself through his 

popular online videos. Read more 

about him at http://

en.wikipedia.org/wiki/

Shane_Dawson. 

 

ñChairsò will debut September 6 

on Starz Inc.ôs signature cable 

channel. Additional information is 

available at http://www.starz.com/

originals/thechair 

 

Another project is another reality 

show called ñFarm Queensò about 

two very different people with 

very different lives switching 

roles: an animal farmer and a 

beauty pageant coach. It debuts 

September 14 on Great American 

Country, a cable channel owned 

by Scripps Networks Interac-

tive. Click http://www.gactv.com/

gac/shows_gcfmq/ 

 

In addition, the locally-made film 

ñNo No: A Dockumentaryò 

reaches screens nationwide on 

September 5. It delves into the life 

and challenges of professional 

baseball player Dock Ellis (1945-

2008) who played primarily for 

the Pittsburgh Pirates in the 

1970s. Read about it at http://

en.wikipedia.org/wiki/

No_No:_A_Dockumentary 

 

"These three projects are more 

exciting confirmation that our 

innovative financial models and 

Pittsburgh's depth of resources 

and talent are taking advantage of 

the on-going disruption in the 

entertainment industry to drive 

economic growth across South-

western Pennsylvania," Steel-

townôs Carl Kurlander recently 

wrote in the Pittsburgh Post-

Gazette. 

Local bike museum and repair 

shop Bicycle Heaven is being 

featured in a reality TV series, 

reports Cristina Holzter in the 

North Side Chronicle. 

 

According to Holzterôs article, the 

template for the series would be 

ñAmerican Pickersò on A&E 

Networksô History Channel. 

 

ñAmerican Pickersò debuted in 

2010 and follows professional 

antique/collectible experts Mike 

Wolfe and Frank Fritz as they 

travel the country looking for 

various items. 

 

Bicycle Heaven owner Craig 

Morrow would only confirm to 

Holtzer that such a series is ñin 

the works.ò 

Pittsburgh Bike Shop TV? 
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Actors Equity has announced its 

first ever Western Pennsylvania 

regional auditions, reports the 

unionôs newsletter. 

 

Established in 

2013, the Ac-

torsô Equity 

Association 
(AEA) repre-

sents artists in 

the world of 

live theatrical 

performance. Local theater com-

panies that have area contracts 

with AEA --- including Bare-

bones Productions and Carni-

vale Theatrics, among others --- 

have agreed to participate. 

 

Equity Auditions Scheduled 
ñA number of our local theatres 

have said they would send some-

one to see these 

auditions,ò said Ingrid Sonnich-

sen, the AEA  co-chair of the 

Pittsburgh Area Liaison Commit-

tee explains in the article. ñWeôre 

hoping to widen the employment 

opportunities for our local mem-

bership and to support the smaller 

theatres in the region.ò 

 

Auditions will be held Sunday, 

September 7 from Noon to 6:00 

p.m. and Monday, September 8 

from 10:00 a.m. to 6:00 p.m. at 

Bricolage in Downtown Pitts-

burgh. 

Hopes that the stateôs annual $60 

million tax credit cap for film 

production will be increased this 

year are all but dashed, reports 

Max Radwin of the Pittsburgh 

Post-Gazette. 

 

The credits are used to attract film 

and television productions to 

Pennsylvania, much of it to Phila-

delphia and Pittsburgh. Radwin 

explains that there is still opposi-

tion in Harrisburg for the credit 

program by those who ñquestion 

whether itôs fair to expand this at 

the expense of other worthy state 

programs that also could benefit 

from tax incentives.ò 

Expect No 

More Credit  

http://www.redoakhosting.com/
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Hundreds of Andy Warholôs dar-

ing, experimental films are being 

digitized, announced the Andy 

Warhol Museum on August 14. 

 

Andy Warhol: From 16mm to Digital  

Established in 1994, the Andy 

Warhol Museum is a component 

of the Carnegie Museums of 

Pittsburgh and the largest mu-

seum in the United States dedi-

cated to the work of a single art-

ist, Pittsburgh-native Andy War-

hol (1928-1987). The project is a 

joint effort with the Museum of 

Modern Art  (MOMA), consid-

ered by many to be the most influ-

ential modern art museum in the 

world. 

 

A press release explains that ñthe 

project will once again make ac-

cessible approximately 500 titles 

that Warhol made between 1963 

and 1972, then withdrew from 

circulation more than 40 years 

ago. Nearly 1,000 rolls of original 

16mm film will be digitally 

scanned, frame by frame, and 

converted into high resolution 

(2K) images. The process will 

begin in August and will take 

several years to complete as the 

process of scanning is delicate. 

However once completely digi-

tized the entire collection of War-

hol films will be available for 

public screening.ò 

 

The Warholôs Patrick Moore told 

Randy Kennedy of the New York 

Times that ñI think the art world 

in particular, and hopefully the 

culture as a whole, will come to 

feel the way we do: which is that 

the films are every bit as signifi-

cant and revolutionary as War-

holôs paintings.ò 

 

The digitizing is being provided 

by the New York office of the 

London-based Moving Picture 

Company (MPC), a post-

production firm owned by media 

products company Technicolor. 

MPC has provided services for 

more than 25 years and their work 

can be seen in major productions 

including the ñHarry Potterò 

films. 

The move toward more original 

programming is being embraced 

by the Sinclair Broadcast 

Group, which owns two televi-

sion stations in Pittsburgh. 

Sinclair Launches Division 

 

In an August 21 press release, the 

company ñannounced today that it 

has launched Sinclair Original 

Programming (SOP), a division of 

the company involved in the crea-

tion and development of original 

content. SOPôs focus will be on 

entertainment content and busi-

ness-to-consumer content such as 

infomercials and direct response 

commercials.ò 

 

Arthur Hasson, who is the general 

manager of the companyôs Harris-

burg stations, will be in charge of 

the new division. 

 

The press release quotes Sin-

clairôs president, David Smith, as 

saying: ñControlling our content 

and its development not only re-

duces our dependency on others, 

providing a hedge against net-

work disruptions, but allows us 

greater economic upside poten-

tial.ò 

 

Specifics were not mentioned, but 

presumably talk, news and reality 

shows (all of which are relatively 

low-cost) will be pursued. 

Remember  

Nonprofit Arts 

Groups  

+ 

Commercial  

Entertainment 

Companies  

= 

One Industry!  
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Images 
Celebrate Pittsburghõs 
arts & entertainment  

history and community.  

The local chapter of Women in 

Film & Media  (WIFIM) is en-

couraging members (including 

incoming members) to support a 

short film to be screened as part 

of the parent organizationôs an-

nual showcase. 

 

Short Films Welcome 

WIFM welcomes women and 

men who are involved in or wish 

to become involved in the film, 

television and new media world. 

 

An eblast was sent out on August 

13 reminding everyone that the 

final deadline is September 30 

and that their shorts could be seen 

in cities around the world. For 

more information, visit http://

cts.vresp.com/c/?

WomenInFilmandMedia/

f23d1a2398/e5434b12c4/

da1a7b768f 

 

Only members are eligible to win 

any prize money as part of the 

program. Membership informa-

tion is available at http://

www.wifmpit.org 

One of Pittsburghôs iconic broad-

casters, Sally Wiggin of Hearst 

Televisionôs WTAE-TV will be 

inducted into the Pennsylvania 

Association of Broadcasters Hall 

of Fame early next year. 

 

The news was reported in the Au-

gust 16 issue of the Pittsburgh 

Post-Gazette. 

 

Wiggin has been with WTAE 

since 1980. ñI continue to have a 

rewarding career, and this honor 

is a testament to the incredible 

people whom I have known and 

worked with for decades,ò she 

told the paper. ñI am very grateful 

to do what I love.ò 

Sally Wiggin 

Going To 

Hall Of 

Fame 

Nearly two dozen radio stations 

are being sold by the Walt Dis-

ney Company, including Pitts-

burgh station WDDZ-AM. 

 

Disney To 

Sell WDDZ 

The news was first reported on 

TheWrap.com and the Los Ange-

les Business Journal. The sale is 

about planned changes being 

made to Radio Disney that in-

volves focusing more on digital 

distribution. 

 

ñThese decisions will optimize 

Radio Disney for long-term 

growth,ò the Journal quotes a 

company memo which goes on to 

say ñand better reflect the habits 

of the consumers we serve --- a 

national audience of kids and 

families.ò 

 

Got a pic to share? 
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http://www.thevideohouse.com/

